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Classroom in a Book
The fastest, easiest, most comprehensive way
to master Adobe software!
by Adobe Creative Staff

Classroom in a Book, the world's best-selling series of hands-
on software training workbooks, offers complete self-paced
training based on real-world projects. Practical, focused
lessons are designed to fit into busy schedules and help
you learn the features of Adobe software quickly and easily.
Books include intermediate and advanced techniques for
both Windows and Macintosh. Use the specially created files
on the CD-ROM as you work through the lessons and special
projects in the book. Illustrations show you what you'll
achieve on-screen using your Adobe software.

Translated into French, German, Japanese, Spanish, Italian,
Greek, and Korean, the Classroom in a Book series is used by
professional training companies, universities, corporations,
and businesses around the world to teach users how to
master the latest features of Adobe's powerful applications.
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Adobe Acrobat 4.0
ISBN: 1-56830-476-5, US $45, 384 pages

Adobe Acrobat 3.0
ISBN: 1-56830-365-3, US $40, 312 pages

Adobe After Effects 4.0
ISBN: 0-201-65891-7, US $45, 384 pages

Adobe After Effects 3.1
ISBN: 1-56830-369-6, US $45, 334 pages

Adobe FrameMaker 5.5
ISBN: 1-56830-399-8, US $45, 352 pages

Adobe GoLive 4.0
ISBN: 0-201-65889-5, US $45, 280 pages

Adobe Illustrator 8.0
ISBN: 1-56830-470-6, US $45, 320 pages

Adobe Illustrator 7.0
ISBN: 1-56830-371-8, US $45, 320 pages

Adobe PageMaker 6.5
ISBN: 1-56830-370-X, US $45, 320 pages

Adobe PageMill 2.0
ISBN: 1-56830-319-X, US $40, 200 pages

Adobe Photoshop 5.5
ISBN: 0-201-65895-X, US $45, 480 pages

Adobe Photoshop 5.0
ISBN: 1-56830-466-8, US $45, 466 pages

Adobe Photoshop 4.0
ISBN: 1-56830-317-3, US $45, 312 pages

Adobe Premiere 5.0
ISBN: 1-56830-467-6, US $45, 396 pages

Adobe Premiere 4.0 for Macintosh (2nd ed.)

ISBN: 1-56830-119-7, US $50, 256 pages

Adobe Premiere 4.0 for Windows (2nd ed.)

ISBN: 1-56830-172-3, US $50, 192 pages

Classroom in a Book Series
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The Official Adobe
Print Publishing Guide
edited by Leonard Cottrell

This book provides succinct, expertly illustrated
explanations of the basic concepts and issues involved
in print production, along with Adobe's tried and true
guidelines, tips, and checklists  for ensuring a successful
print job.

ISBN: 1-56830-468-4, US$35, 230 pages
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The Official Adobe
Electronic Publishing Guide
edited by Barbara Assadi

Why does the color in that printed image look so different
online? Why is electronic type fuzzy, broken, or hard to
read? Using simple, expertly-illustrated explanations,
the design and publishing pros at Adobe tell you how
to design electronic publications for maximum speed,
legibility, and effectiveness.

ISBN: 1-56830-469-2, US$35, 216 pages
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Adobe Photoshop 5.0
Productivity Kit
by Adobe Creative Staff

Twenty-six ready-made projects include 125 professionally-
designed Photoshop, ImageReady, and PageMaker templates,
backgrounds, and actions. You'll learn how to apply special
effects and techniques like quick masks, beveling, and
embossing. Expert tips will help you capture attention
with your design, choose the right fonts and paper stock,
and ensure high-quality printed and Web images.

ISBN: 1-56830-464-1, US$39.99, 190 pages, CD included
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Adobe Photoshop 5.0
Certification Guide
by Michael Lennox and Elizabeth Bulger

Now you can have your software skills tested and your
expertise acknowledged — and certified — through
the Adobe Certified Expert (ACE) program. The Adobe
Certification Team has developed this complete study
guide, including ACE practice exams for you to work
through before you take the exam.

ISBN: 1-56830-473-0, US$45, 592 pages, CD included
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Adobe Photoshop 5.0
Studio Techniques
by Ben Willmore

A complete guide to mastering Photoshop, along with
the insight and information that will help you truly
appreciate this powerful software.

ISBN: 1-56830-474-9, US$39.99, 456 pages
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Guerrilla Marketing
with Adobe PhotoDeluxe® Business Edition
by Kate O'Day, Linda Tapscott, et al

Create a complete marketing plan that fits your goals and
budget. Learn the secrets of effective, innovative marketing
strategies. Then put these concepts to work to produce
compelling marketing materials with the included Adobe
PhotoDeluxe Business Edition (for Windows) software,
business templates, fonts, and sample photos.

ISBN: 1-56830-486-2, US$59.99, 288 pages, CD included
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Stop Stealing Sheep
by Erik Spiekermann and E.M. Ginger

The most acclaimed, rewarding, and lively guidebook
to the world of type and design published today.
It includes common sense explanations of what type
is and how to use it to your advantage.

ISBN: 0-672-48543-5, US$20, 274 pages
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Branding with Type
by Stepen Röegenr, Albert Jan-Pool, and Ursula Packhäuser

This book reasserts what communication veterans have
known for decades — type sells, be it a magazine ad,
an Internet site, or a billboard. Translated from an original
German edition, Branding with Type examines and
chronicles the branding powers of type.

ISBN: 1-56830-248-7, US$18, 128 pages
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 Web Sites That Work
by Roger Black, with Sean Elder

By celebrated designer Roger Black, with Sean Elder,
Web reviewer for The New Yorker, this book brings Black's
extensive experience in design to the competitive arena
of the Web. Aimed at site creators, graphic designers,
corporate managers, and advertising agencies, this book
combines a sophisticated aesthetic with a practical
approach to understanding the Web.

ISBN: 1-56830-346-7, US$45, 240 pages
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Interactivity by Design
by Amy Satran and Ray Kristof

Concentrating on what's unique about designing for the
computer screen, this book gives communicators with
or without experience in new media a foundation for
designing interactive products.

ISBN: 1-56830-221-5, US$40, 144 pages
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From Paper to Web
How to Make Information Instantly Accessible
by Tony McKinley

Focusing on Adobe Acrobat’s unique ability to merge
the worlds of paper documents and Web communication,
this book covers the process and issues involved in
building digital libraries.

ISBN: 1-56830-345-9, US$45, 312 pages
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Forms: Interactivity for
the World Wide Web
by Malcolm Guthrie

Learn how to create Web-based forms that are as clear
and intuitive as their paper counterparts.  Creative
designers, IS practitioners, and programmers alike will
benefit from visuals, code, and step-by-step instructions
on implementing digital forms in HTML and PDF.

ISBN: 1-56830-455-2, US$50, 701 pages
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Internet Publishing
with Acrobat
by Gordon Kent

This book provides all the information you need on PDF
and Adobe Acrobat 3 to decide when and how to use
PDF on your Web sites.

ISBN: 1-56830-300-9, US$40, 408 pages
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Web Page Design
by Lisa Lopuck and Sheryl Hampton

This book is a portable seminar on Web page design taught
by experienced professionals. It documents Adobe software
such as Adobe Photoshop 4, Adobe Illustrator 7, and Adobe
PageMill 2, as well as the latest HTML language protocols.

ISBN: 1-56830-426-9, US$40, 264 pages, CD included
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Drag & Drop Design
by Clay Andres

This book shows how graphic designers can use the
drag-and-drop file-sharing capability of Adobe's flagship
applications — Photoshop, Illustrator, PageMaker, PageMill,
and Acrobat — to multiply their powers and create
astonishing work.

ISBN: 1-56830-427-7, US$40, 316 pages
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Workflow Reengineering
by Gary Poyssick and Steve Hannaford

Workflow Reengineering focuses on how workflow
improvements, not new machines and more RAM,
can improve quality, increase productivity, and
raise profitability from 3 to 40 percent.

ISBN: 1-56830-265-7, US$30, 274 pages
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Design Essentials
by Luanne Seymour Cohen

A one-of-a-kind cookbook of classic design techniques
using Photoshop, Illustrator, and other Adobe products.
Concise two-page spreads allow users to access the
information quickly, easily, and with step-by-step graphics
and text. The original Design Essentials volume sold well
over 100,000 copies in English, Japanese, and French.

ISBN: 1-56830-472-2 , US$40, 122 pages, available in May



Adobe Press Books

Production Essentials
by Diane Tapscott, Lisa Soberanis, Pat Jeans, Rita Amladi

"These lavishly illustrated books offer a wealth of information
on Adobe Photoshop, Adobe Illustrator. . . Ideal for every-
one from the earliest beginner to the most advanced
professional, this is an essential library resource at any
serious design studio."
— HOW Magazine, December 1995

"Essentials from Adobe furthers a recent trend in the
industry to offer users software information (rather than
hyperbole) along with relevant technical considerations."
— On-Line Design, March 1995

ISBN: 1-56830-124-X, US$40, 122 pages
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